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  Digital advertising breakdown
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 And with video...
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 Emerging trends
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Mary Meeker:  74% of all internet traffic in 2017 will be video



 Mobile Tipping Point for YouTube
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"When I'm available"
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 Emerging trends



 Evolution of video consumption
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Source: KPCB, Internet Trends, 2016



 Age-related factors
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Source: KPCB, Internet Trends, 2016



 Growth in sharing
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Source: KPCB, Internet Trends, 2016



 Attention economy
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Source: KPCB, Internet Trends, 2016



 Don't forget TV...
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 Evolution of the visual web
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Great evening at 
Jamie's Italian!

On Demand 
subscription 


VR 


AR 


360 


Micro / Macro 
distribution 


LIVE
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 Visual Strategies - Create
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EVERYDAY




daily habits 

CAMPAIGN




"push" marketing

REACTIVE




breaking news 

LIVE




key events

High production value

Low production value

Always  
on Phase



 Visual Strategies - Create
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Investment costs 



Content : Distribution 
75 : 25 



 Visual Strategies - Create
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1) 81% of people mute video adverts

  
2)
62% of people are annoyed by forced pre-rolls

  
3)
23% of people have installed ad-blocking software


Source: Unruly Media, IAB UK, 2016
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Subtitles

Skippable Ads

Better  
Ads

Source: Unruly Media, IAB UK, 2016
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 Visual Strategies - Collaborate
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AUDIENCE

not just reach, but engagement 

STYLE

Twitter heavy, video heavy, 

blog heavy, Snapchat heavy

RELEVANCE

Old media faces don't always 

translate to digital

INFLUENCERS



 Visual Strategies
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 Visual Strategies - Curate
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 PERSONAL CURATION - playlists, UGC

 PAID - advert, placement

 HUMAN CURATOR - influencer, DJ, editor

 RECOMMENDATION - AI, ML, Spotify, Netflix

 RECOMMENDATION - tracking social norms, Amazon, reviews

 SOCIAL SHARING - word of mouth, likes, shares

  DISCOVERY - search, SEO



 Visual Strategies
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"Creativity is the only 

legal unfair advantage"



 Visual Strategies - Direct to Consumers
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YouTube:

 2.9m

Facebook:
 6.4m

Twitter:
 
 6.4m

Instagram:
 5.6m
























Source date: March 2017
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Find a narrative




Be upfront




Find strong characters




Video isn't cheap



Source:  Interview with Richard Herd, BrandRepublic October 2015



 Visual Strategies - Think Vertical
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Snapchat:   Vertical (for mobiles) 
     Video (for storytelling) 
     Viewing (always full screen)



 Visual Strategies - be authentic
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5.9m subscribers ? subscribers



 Visual Strategies - Augmented Reality

© Thompson Digital Training 2017



 Visual Strategies - Augmented Reality
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 Visual Strategies - Augmented Reality
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 Visual Strategies - 360 video experiential
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 Visual Strategies - 360 video - e-commerce
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 Visual Strategies - Personalisation
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 Visual Strategies - Virtual Reality
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Showrooming 



1500 dealerships 
85 markets



 Visual Strategies - instream e-commerce tagging
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 Visual Strategies - Make it fun!
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 Visual Strategies - Timely and reactive
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 Visual Strategies - Infographics to Real-time Visualisation 
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 Visual Strategies - LIVE video
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 Visual Strategies - Viral? 
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• Prominent branding puts off viewers  (Utilise brand pulsing)


• People get bored right away  (Create joy or surprise right 
away)


• People watch for a while and then stop  (Build an emotional 
rollercoaster)


• People like ads but won't share (Surprise but don't shock)


• People still won't share the ad  (Target the viewers who will)

Source:  Thales Teixeira, Harvard Business School, 2012



 Visual Strategies - Some advice
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1) Be Agile

 Test and learn 
 Get familiar, fail fast and cheaply 


2)
Get Attention (not clicks!)

 Plan for distribution 


3)
Be Authentic

 Consumers have a strong BS radar 
 Remember the human creative element 
 Tell great stories
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"Make interesting friends and learn from them" 



Anna Wintour, Editor-in-Chief, Vogue

"The electric light did not come from the continuous 
improvement of candles" 

Oren Harari


