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Marketplace today

Digital = 43% of a £20.1 billion market

“y
&2 Newsbrands
& Magazines 13%

Digital* 43%

2015 Total Market
£20.1bn

Q

Televisiont 25%

Outdoor 5% Direct Mail 9%

\\'l’ Radio 3% Cinema 1%

X @ %

*Digital: Online, mobile and tablet. Includes broadcast VOD and digital news / magazine brands
TV:Includes Spots, TV sponsorship and ‘other’ revenue (such as product placement)
SOURCE: IAB / PwC Digital Adspend 2015 and WARC
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Digital advertising breakdown

Display reaches a third of digital in H1 2016

Classified o 1% Other H1 2015 Share

@ Search

Display

H1 2016 Classified

total

£4.777bn

Display

Paid for
search

51%
31%
16%
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Display advertising

Video is now 30% of display

Video 30%
£474m H1 2016
display total
£1,564m

Content & Native inc.
in-feed 29%,
£45Im

Other 2% @  Other1.5%, £23m

£38m U~
Tenancies 0.5%, £8m
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And with video...

Video increases by 69% since H1 2015

H12011 H12012 H12013 H12014 HI12015 Hl 2016
> > > > >

Qutstream / in-read:
£189m, 40%

Pre-post roll: £279m, 59%
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Emerging trends

THEN NOW

Google Youl[lil:

Mary Meeker: 74% of all internet traffic in 2017 will be video




Mobile Tipping Point tor YouTube

twootio

H Tweatio 2 - hitp: mpbigbird2
stobits
Wow, @getcloudapp is fantastic

. B8 L AT O 2 - N

jeandutt
The soundbites, annas, diva trifecta
of perfect tood has finally caught up
1 us.
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Emerging trends

Sky Guide  2.52pm Fr 03/04
TVGUIDE (@) §

ALL CHANNELS

Welcome to the new Sky+HD guide. Your complete guide to
what's on over the next seven days, with exciting new
features such as Mini TV and improved search.

2 U

oMLULUIEEN  Hp  JENTERTAIN UFESTVLE | Movies | spomts [3

101 BBC 1 London Diagnosis Murder 1  Mister Mak..  Monath.. Pink.. {
102 BBC 2 England Racing from Aintree

103 ITV1 London Dickinson's Real Deal | The Alan Titchmarsh Show

104 Channel 4 The Siege at Red River Countdown

105 FIVE Home and A.. | Wordpla.. 4 | Bridge of Time

106 Sky1 Bones Cold Case

@ @)

NOW

|
will

\/ fe

'When I'm available"
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Evolution of video consumption

Live (Linear)

Traditional TV
1926

Tune-In or
Miss Out

Mass Concurrent
Audience

Real-Time Buzz

On-Demand

DVR / Streaming
1999

Watch on
Own Terms

Mass Disparate
Audience

Anytime Buzz

- ———

NETELIN

Source: KPCB, Internet Trends, 2016

Semi-Live

Snapchat Stories
2013

Tune-In Within 24
Hours or Miss Out

Mostly Personal
Audience

Anytime Buzz

Real-Live

Periscope + Facebook Live
2015/ 2016

Tune-In / Watch
on Own Terms

Mass Audience,
yet Personal

Real Time + Anytime Buzz
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Age-related tfactors

Attributes — Millennials vs. Gen Z

Millennials Gen Z

VS
Tech Savvy: 2 screens at once Tech Innate: 5 screens at once
Communicate with text Communicate with images
Curators and Sharers Creators and Collaborators

Source: KPCB, Internet Trends, 2016
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Growth in sharing

Daily Number of Photos Shared on Select Platforms, Global, 2005 — 2015

3,500
~ 3,000
=
‘E; Snapchat
a 2,500 u Facebook Messenger (2015 only)
S ® Instagram
2 2,000
3 ’ WhatsApp (2013 onward only) . =
E m Facebook
» 1,500
72
8 Facebook
£ [r— acebook-
& owned
- 1 ,000 properties
“6 I
* 500

0 — - - - . . . /

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Source: KPCB, Internet Trends, 2016
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Attention economy

Age 18-34 Digital Audience Penetration vs.
Engagement of Leading Social Networks, USA, 12/15

+ 1,200

8

Iz

= 1,000

Q

Q

7]

S 800

>

k=

=

> 600

=

§ 400 & Snapchat

% '@l Instagram

& tumblr.

o 200 Pinterest

E ‘9. Twitter
0 Linked [T}

0% 10% 20% 30% 40% 50% 60% 70% 80%

% Reach Among Age 18-34

Source: KPCB, Internet Trends, 2016

90% 100%
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Don't forget TV...

Ways in Which US Internet Users Discover TV/Video
Content, Oct 2016

% of respondents

TV ads
56%

Word-of-mouth
54%

Internet search

32%

Digital video service recommendations
23%

Social media

21%

Radio, TV or podcast host recommendations
16%

Note: n=1,000 . |
Source: Consumer Technology Association (CTA), “The Changing Landscape
for Video and Content” as cited by MarketingCharts, March 20, 2017

224736 wwvieMarketer.com
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Evolution of the visual web

Great evening at
Jamie's Italian!

eecoo vodafone UK E 13:34

jamieoliver
(s Pier Head Cafe, Southend Pier

® 24,976 likes

jamieoliver You guys often ask what
happens to the food after we have filmed a
recipe for TV... well This is what happens the
crew just dive in.... all hands and scoff the
lot ... Normal haha. Big love guys
#jamieoliver

A Q8 a 2

JAMIE OLIVERS

On Demand
subscription

VR

AR

360

Micro / Macro
distribution

LIVE
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Visual Strategies

Create Collaborate Curate
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Visual Strategies - Create

High production value

EVERYDAY CAMPAIGN
daily habits push” marketing
Always Phase
on
REACTIVE LIVE
breaking news key events

Low production value

© Thompson Digital Training 2017



Visual Strategies - Create

6 Investment costs

HERO: Content : Distribution
75 :25

BRAND CHANNEL

Q- -0

HYGIENE:

HUB:
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Visual Strategies - Create

1) 81% of people mute video adverts
2) 62% of people are annoyed by forced pre-rolls

3) 23% of people have installed ad-blocking software

Source: Unruly Media, IAB UK, 2016




Visual Strategies - Create

1) 81% of people mute video adverts ’

Skippable

2) 62% of people are annoyed by forced pre-rolls

IA>

3) 23% of people have installed ad-blocking software

Better
Ads

Source: Unruly Media, IAB UK, 2016




Visual Strategies

Create Collaborate Curate
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Visual Strategies - Collaborate

AUDIENCE

not just reach, but engagement

INFLUENCERS

RELEVANCE STYLE

Old media faces don't always Twitter heavy, video heavy,
translate to digital blog heavy, Snapchat heavy
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Visual Strategies

Create Collaborate Curate
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Visual Strategies - Curate

PERSONAL CURATION - playlists, UGC

PAID - advert, placement

HUMAN CURATOR - influencer, DJ, editor

RECOMMENDATION - Al, ML, Spotify, Netflix

RECOMMENDATION - tracking social norms, Amazon, reviews

SOCIAL SHARING - word of mouth, likes, shares

DISCOVERY - search, SEO
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Visual Strategies

Create Collaborate Curate
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& T

ﬁ"Crea‘" ivity is the only
legal air advantage™




Visual Strategies - Direct to Consumers

YouTube:

Twitter:

JAMIE OLIVERS

ee000 vodafone UK E 13:34

& JAMIEOLIVER jamieoliver
Pier Head Cafe, Southend Pier

== -

’\ >0

3127 3.3m 936

+ FOLLOWING -
Jamie Oliver &

Proud Dad & Chef. Hit the link below & for
info to subscribe to Jamie magazine
jamiemagazine.co.uk/subscription/personal

O Q r

® 24,976 likes

jamieoliver You guys often ask what
happens to the food after we have filmed a
recipe for TV... well This is what happens the
crew just dive in.... all hands and scoff the
lot ... Normal haha. Big love guys
#jamieoliver

A Q@ a 2 Source date: March 2017

Facebook:

Instagram:

2.9m
6.4m
6.4m
5.6m
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Visual Strategies

Find a narrative
Be upfront
Find strong characters

Video isn't cheap

Source: Interview with Richard Herd, BrandRepublic October 2015
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Visual Strategies - Think Vertical

eeee ATAT LTE 7:13 PM 7 95% .

My Friends L

FRIDAY

Snapchat: Vertical (for mobiles)
Video (for storytelling)
Viewing (always full screen)
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Visual Strategies - be authentic

o Red Bull | I8 SUBSCRIBE

ACTVITY VIDEOS PLAYLISTS

Red Bull

S

Street Skating and Swiss Precision w/
Simon Stricker

Red Bull

- V)

5.9m subscribers

? subscribers
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Visual Strategies - Augmented Reality
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Visual Strategies - Augmented Reality

IBUTTERFLY

DOWNLOAD - CATCH - REDEEM




Visual Strategies - Augmented Reality

DAG L My

MINI COUNTRYMAN.
GETAWAY.

t\‘/v ) /’ ;.9
Stockholm %
)

Bilen du kan vinna ar nya MINI Countryman.
Det ar en rymligare MINI med massor av
smana funktioner som qor den till en perfekt

x : - : =
Spela Regles MM ¢ Grasnna

MINI Countryman
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Visual Strategies - 360 video experiential
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Visual Strategies - 360 video - e-commerce

TED BAKER TED BAKER - DS Se

LONDON
LONDON

=2 |w| A = laleolwl A

WITH
THE

SHOP MRS BAKER

SHOP MR BAKER
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Visual Strategies - Personalisation

Pizza Express >
< Home e Manage

@SHERLOCK221B TEA IS

READY. BRING MARY WITH
YOU #TELEGRAM221B

.
Welcome back Steve

FROM
@LADYCAMILOT

BENEDICT MARTIN
CUMBERBATCH FREEMAN

SHERLOCK

Let’s Shake The Tree for you
THE ABOMINABRBILE BRIDE

again

PREMIERING ONTV AND IN CINEMA ON

. 15T JANUARY 2016
Let's see if our Dough Baubles

are ready to try and find you a
prize.

#221BACK BE3

Let’s find out if you're a winner!

O

"

v
"
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Visual Strategies - Virtual Reality

— Showrooming

1500 dealerships
85 markets
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Visual Strategies - instream e-commerce tagging
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Visual Strategies - Make it fun!

Candace Payne in Chewbacca Mask on Facebook Live

Most Viewed Live Video @ 1563MM+ Views, 5/16
Kohl’s = Mentioned 2 Times in Video
Kohl’'s = Became Leading App in USA iOS App Store
Chewbacca Mask Demand Rose Dramatically

Gatorade Super Bowl Lens Iron Man Filter from MSQRD
165MM Views on Snapchat 8MM+ Views on Facebook
2/7/16 3/9/16

Average Snapchatter Plays With Sponsored Lens for
20 Seconds
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Visual Strategies - Timely and reactive

< Tweet Y +0 Instagram I

@ NissanUK @ bb
AVl @NissanUK NEWS cnews

Japan

It could be triplets and there would Vinclu Inc

*still* be enough room for the Queen...
#XTrail #SevenSeats #RoyalBaby

08/09/2014, 12:32

350 RETWEETS 268 LIKES Meet Hikari - your virtual wife.
N S ®Qr
» 21,385 views
Reply to NissanUK bbcnews 19 DEC: Meet the ‘smart’ home device
which can turn on your lights and be your
o e | Y o WA SR PRy RS - -
%) Q Q & 2 o

Home Explore Notifications Messages Me A Q @ @ 'omn
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Visual Strategies - Infographics to Real-time Visualisation

The Ryder Cup 2014 (/g
oo U USA 124 EUR | USA /7]

Match1l
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Visual Strategies - LIVE video

- Think aboyt something you
really, really, really care about.

- Pull out your phone. Open £

. Hit (34 and tap  cowve

. Start talking about that thing. You might be surprised
how many of your friends care about It, too.
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Visual Strategies - Viral”?

Prominent branding puts off viewers (Utilise brand pulsing)

People get bored right away (Create joy or surprise right
away)

People watch for a while and then stop (Build an emotional
rollercoaster)

People like ads but won't share (Surprise but don't shock)

People still won't share the ad (Target the viewers who will)

Source: Thales Teixeira, Harvard Business School, 2012
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Visual Strategies - Some advice

1) Be Agile
lest and learn
Get familiar, fail fast and cheaply
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Visual Strategies - Some advice

1) Be Agile
lest and learn
Get familiar, fail fast and cheaply

2) Get Attention (not clicks!)
Plan for distribution
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Visual Strategies - Some advice

1) Be Agile
lest and learn
Get familiar, fail fast and cheaply

2) Get Attention (not clicks!)
Plan for distribution

3) Be Authentic

Consumers have a strong BS radar
Remember the human creative element
Iell great stories
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Further reading

DIGIDAY

Social Video \ ® ’
Predictions

videology"
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"Make interesting friends and learn from them'

Anna Wintour, Editor-in-Chief, Vogue

"The electric light did not come from the continuous

improvement of candles’
Oren Harari

Steve Thompson
Thompson Digital Training
April 2017



