
Cortana, Siri, Alexa, Google 
Assistant
How the Digital Assistants are changing our world



We are…
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A Strong Digital Heritage
Building on 20 years of digital experience.

1996

We were founded as a purely 
specialist search agency in 
Boston.

iPROSPECT FOUNDED

2004

Signifies the start of Search 
Engine Marketing’s shift towards 

the mainstream.

AEGIS MEDIA ACQUIRES 

iPROSPECT
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2006

Recognition shows that 
iProspect are the experts 
within the search marketing 
landscape.

NAMED AS #1 SEARCH 

AGENCY BY FORRESTER

2008

With the acquisition of Range 
Media in the US, we diversify 

from PPC & SEO.

DISPLAY & FEEDS

2011

Solidifies our position as more 
than just a search agency.

REBRANDS AS ‘THE MOST 

INFLUENTIAL PERFORMANCE 

AGENCY’
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2013

Boosts our Asia Pacific 
operations with an even 
stronger foothold in 
challenging markets such as 
China, Japan and Korea.

DENTSU ACQUIRES 

AEGIS MEDIA

2014

Shows that we continue to 
strengthen our influence across 
the globe as we lead and define 

the performance media 
landscape.

RANKED AS #1 GLOBAL 

DIGITAL PERFORMANCE  

AGENCY BY RECMA
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2016

We continue to reinvent ourselves 
with a new tagline, ‘Driving 
Business Performance’. Delivering 
strategic consulting powered by 
our executional excellence. 

BUILDING ON 20 YEARS 

OF DIGITAL EXPERIENCE



Designed and operated to 

COMPLEMENT and COLLABORATE 

through our ten network brands

SEVEN Specialist Brands 

Plus 55 Leading Local Brands 

35,000 people.  5 continents.  24 time 

zones Pioneering and delivering the most 

effective brand, media and digital 

communications solutions for our clients



With a Truly Global Team 
of Passionate Digital Specialists 

53
COUNTRIES

70+
LANGUAGES

4,000+
DIGITAL EXPERTS

88
OFFICES

$2.6bn
GLOBAL BILLINGS

500+
CLIENTS
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What is a Digital Assistant?

A.I
Different 

Input
Tasks

Multiple 
Platforms

3rd parties



Siri 

Date of Birth: 04/10/2010 

Age: 7 years

Residence: iOS, MacOS, TvOS



Cortana 

Date of Birth: 02/04/2014 

Age: 2 years

Residence: Windows 10, Android, Xbox OS, iOS 



Alexa
Date of Birth: 02/11/2014 

Age: 2 Years

Residence: Amazon Echo, Dot, Android, iOS



Google Assistant 
Date of Birth: 02/05/2016 

Age: 1 year

Residence: Android (TV, Auto, Wear), iOS, 



Who wins?  

https://www.youtube.com/watch?v=VJ6w2a2QhD4&t


The numbers will continue to grow
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In 2014… 3 years later?



It’s not only about voice



Mobile First



Solutia?



App Overload

33
Apps installed on device

80%
Time is spent in top 3



Solution?



41% of Adults Use Voice 

Search Once a Day

GOOGLE

Voice Search



Solutia?



Solutia?



From Short to Long Tail





Most used KW



Ranking #1 in Search is Changing

One Paid Ad
No Ad…yet!

Mobile 

Result

Voice

Search
Desktop 

Result

Three Paid Ads



B2B 

B2C



AI in B2B





Marketing to 

Machines

Personal Assistants will select 

your product, service or 

information provider for you.







Personal
(understand me)

Adaptive
(adjust to my situation)

Valuable
(give me a reason to 

care)



Search Personalization Isn’t New…

…but it’s too often 

done poorly





How can we 

sell to them?
How can we connect 

with them?



RESOURCE
(connect)

Become a trusted 

source of education 

for all aspects of 

their business.

TOOL
(buy)

Make tangible 

aspects of their 

business easier 

through utility.

PARTNER
(advocacy)

Develop habitual 

purchase behavior 

and advocacy within 

verticals.

>>>>>>>>
>

How-to

Advice

Tips

>>>>>>>>
>

Streamline

Empower

Simplify

Relationship

Loyalty

Trust



Search is an 

Ongoing 

Personal 
Conversation

To provide 

valuable 

answers, we 

must begin by 

listening



WHAT IS GOOGLE SCARED OF?

“
“

[blank]

has actually made us very vulnerable 

because the future is nowhere close to 

what we earned over 12 years of hard 

work….

We are having to start from scratch again.

AMIT SINGHAL, SVP, GOOGLE





Winning in the New Normal

Voice Search Local Search App Marketing





TERM: Cell Phones

SEARCH VOLUME:60,000 

RANKING: #1- Search Results

Understanding 

the User Intent

Trust is built by responding 

in the smallest of moments, 

and delivering the right 

content



TERM: Cell Phones

SEARCH VOLUME:60,000 

RANKING: #1- Search Results

Delivering

Content in Real 

Time 

Shifting from predicting 

(long-term planning) to 

responsiveness (real-time, 

fueled by data)



DELIVERS

TERM: Cell Phones

SEARCH VOLUME:60,000 

RANKING: #1- Search Results

Delivering the 

Right Experience

Take them from Content 

engagement to App 

Activation

CONTENT APP



TERM: Cell Phones

SEARCH VOLUME:60,000 

RANKING: #1- Search Results

Delivering to the 

Right Device

Creating content in 

multiple forms to deliver 

to them

“Here is your 
Microsoft 

Office News” 



Voice 

Answered

Only 56% of Question 
Queries have Voice Search 

Answers
- Brightedge

VOICE STILL HAS A WAYS TO GO



75%

25%

Of answers link 

directly to the 

source…

Of answers does not link 

directly to the source…

21%

79%
Does not provide 

complete answer…

Provides complete 

answer…

THE OPPORTUNITY IS THERE THOUGH

?!



Voice 
Activated
1 in 4 Queries  is Voice 

Searched a day
- BingGoogle home will 

accelerate the indexation 
of Voice Content in Google

- iProspect 2016

Voice 
Accelerated

79

GOOGLE WILL ACCELERATE VOICE ADOPTION



‘How to Make Gin and Juice’

“Content” Wins for Informational Searches



Voice Search 101 Gut Check

Are you building unique question query content to engage with users?

2

1

3

Are you looking at question queries that are relevant to your business?

Are you preparing your structured data to be ready to answer 

question queries in real time?



Bank of America
U S   |   S E O , C O N T E N T  C R E AT I O N ,  V O I C E  S E A R C H

• Well targeted, highly optimized and SEO friendly content 

nurtures eye-level conversation

• Traffic to BOA.com financial educational pages (the primary pages 

appearing in the Answer Box) increased 61% YoY; conversions are up 

90% YoY

Proprietary & Confidential


