iab

Generation Z

Steve Thompson
Digital Media Consultant

@thompsondigital






Defining Generations - year of birth

Baby Boomers > 1945

Generation X > 1960

Generation Y > 1982 (to 20047?)
Millennials

Generation Z > 1996



Image source

Defining Generations - Attitudes

selfish::...
NARCISSISTIC

disengaged DEL USIONAL

celebrity-obsessed
insecure | JNREALISTIC

"Generation Me"

Jean Twenge

: Social@Ogilvy

proneering
INDIVIDUALIST

connected
ALTRUISTIC Savvy

INVENTIVE

problem solving BOLD

EXPERIM ENTAL - family-centric

"Hero Generation"

William Strauss &
Neill Howe



Defining Millennials - Waiting to grow up?



Defining Millennials - Waiting to grow up?

Older Millennials (born c. 1982-1988):
Careers and mortgages

Long-term relationships, marriage, children
All Millennials & Generation Z:

Connected: technically, socially and professionally
Lever technology very easily and rapidly



Defining Millennials - Waiting to grow up?

Good work/life balance

16.8

Opportunities 10 progress/be eaders  —————— 3.4

Flexibility i.e., remote working, flexible hours 11.0

Sense of meaning from My WOrk  se—— . 3

Professional development training programs 8.3
The impact it has oN SoCiely —— 8
The quality of its products/SernviCes  r——— /4

Strong sense of PUrpose  se— G 2

Opportunities for international travel

5.9

Fast growing/dynamic s 4 4
A leading company that people admire  s—4 3
Invests in and uses the latest technology — s 4 4

The reputation of its leaders — s 3 7

Source: Deloitte Millennial Survey 2016



Defining Generation Z- Brands

What makes a brand appealing?

| like what it stands for

It's a brand | can relate to

It's a premium product versus the competition

It's the best value

»

VOXBURNER



Generation Z - Think about AGE targeting

Right message
Right time
Right place

Right context

Right person







Ethology

The scientific and objective study of animal
behaviour, usually with a focus on behaviour
under natural conditions

Anthropology

Reverse Mentoring



Research & Development Lab




“They don't go retail shopping anymore”

Webrooming, Showrooming, Norooming

Information gathéring, shopping

consideration of

set purchase

Trigger

| Ongoing exposure



Thinking about Generation Z - Search

THEN

Google You




Thinking about Generation Z - Content

i Sky Guide 2.52pm Fr 03/04
TV GUIDE {

ALL CHANMELS

Welcome to the new Sky+HD guide. Your complete guide to
what's on over the next seven days, with exciting new
features such as Mini TV and improved search.

oLIIEEN  no  Jewtentai | uresvie | movies | sports [

101 BBC 1 London Diagnosis Murder i | Mister Mak.. | Monath.. | Pink.. {
102 BBC 2 England Racing from Aintrea

103 ITV1 London Dickinson's Real Deal | The Alan Titchmarsh Show

104 Channel 4 The Siege at Red River Countdown

105 FIVE Home and A.. | Wordpla.. § | Bridge of Time

106 Sky1 Bones Cold Case

@ O

NOW

BRE i Player

'When I'm available”



Thinking about Generation Z - Digital Detox

NOW

Nomophtglz;ié / —

ut one’s

anxiety caused by being with
L mobile phone - oep




Thinking about Generation Z - Group

THEN NOW
Content Marketing Crowd Culture
Pushing brands into the Orthodoxy
digital ecosystem
Influence
Buzz, Viral,

ldeology

Sticky

Flashpoints



Thinking about Generation Z - Crowd Culture
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0,Ud4,0/U SUDSCrIpers

ACTIVITY VIDEOS PLAYLISTS

. Red Bull

Street Skating and Swiss Precision w/
Simon Stricker

- Red Bull
¥ )

Red Bull Dude Perfect
#180 #80
Sm subscribers 9m subscribers
$ millions? $ thousands?



Thinking about Generation Z - Crowd Culture
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Thinking about Generation Z - Crowd Culture

SMELL LIKE A MAN, MAN.
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Richard H. Thaler

Cass R. Sunstein

Nudge

Improving Decisions
About Health, Wealth,
and Happiness

Kevin Spacey, Royal Television Society, Edinburgh

“Surprisingly fascinating: like Malcolm Glodwell on speed”

UPDATED AND REVISED EDITION

AWA\'

R A *‘*

Insights

VOXBURNER The Deloitte Millennial Survey 2016
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