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Go to them, don’t wait to come to you
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Research first
Selective with their purchases
Price sensitive
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Experience vs. performance
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It’s not the attention span, is the interest span
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Creative concept is good, but it doesn’t have to be the only thing on a 
landing page

We need a clean landing page, no info that distracts the user from conversion

Although we understand the need of the creative execution, “pragmatic” 
does the job 

“What’s in it for me” – should be stated clearly and not left to interpretation
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K.I.S.S.
(keep it simple, stupid)
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Wrong expectation 
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They are indirect buyers.
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Online Budget -> Online Sales

Online Budget -> Influence 
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Focusing on one single channel/ screen
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On average, they use 5 screens.
Easily shift from one channel to another.
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Consumer Journeys Turning Extremely Complex

+ consider Mobile Phone Usage
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Conversion Path

Go beyond “last click” and see the 
channels that help making a 
conversion
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Strategies for Channel Mix

Paid Search + Organic Search -> Increased visibility

Social + Paid Search -> Generate awareness + conversion

Display + Paid Search -> Generate awareness + conversion

Affiliate + Organic Search -> Increase coverage & results

Paid Search + Organic + Paid/ Organic Social + Affiliate -> GOLD
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Need for immediacy
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They are fast!
FOMO (fear of missing out)
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Fast website speed
Fast way of reaching the product
Fast checkout
Fast response time
Fast delivery
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Limited quantities
Limited time to purchase
Show how many people are looking at products
Limited editions or collaboration products
Create suspense
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cosmin.nastasa@edge2performant.com


